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Master of Arts (Journalism and Mass Communication)
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PROGRAMME MISSION AND OBJECTIVES

VISION

To provide quality postgraduate education in Journalism and Mass Communication through
learner-centric and industry-oriented education, and to develop competent, ethical, creative,
and socialy responsible media professionals capable of contributing effectively to print,
electronic, digital, and new mediaindustries.

MISSION

To impart comprehensive theoretical and practical knowledge in Journalism and Mass
Communication.

To develop professional competencies in reporting, editing, media production,
advertising, public relations, and digital communication.

To equip learners with communication, analytical, technical, and creative skills
required for the evolving mediaindustry.

To promote ethical journalism, media responsibility, critical thinking, and socia
awareness.

To prepare students for careers in media, communication, research, and related
professional sectors.

OBJECTIVESOF THE PROGRAMME

1.

To provide advanced knowledge of various forms of mediaincluding print, electronic,
digital, and new media.

To develop professional skills in reporting, editing, writing, broadcasting, advertising,
and public relations.

To familiarize learners with audio and video production techniques and media
technologies.

To provide understanding of media laws, ethics, communication theories, and media
management practices.

To enhance creative, analytical, verbal, and non-verba communication skills among
learners.

To expose students to contemporary trends in journalism, digital communication, and
mediaindustries.

To encourage practical exposure through media writing, reporting, production, and
project-based learning.

To prepare learners for careers in journalism, broadcasting, advertising, public
relations, content development, and digital media sectors.



RELEVANCE OF THE PROGRAMME WITH HEI’s MISSION AND GOALS

The M.A. Journalism and Mass Communication Programme is designed in alignment
with the Vision and Mission of Manonmaniam Sundaranar University to provide accessible,
inclusive, and quality higher education through the Open and Distance Learning (ODL)
mode.

The programme aims to reach learners who are unable to pursue regular classroom
education due to employment, economic limitations, socia responsibilities, or geographical
barriers. The curriculum integrates theoretical foundations with practical and professional
training in journalism, media production, communication, advertising, and digital media.

The programme emphasi zes:
e Professional and ethica journalism
o Communication and media competencies
o Employability and skill development
o Medialiteracy and critical thinking
e Technological adaptability and innovation
o Lifelong learning and social responsibility

The programme contributes towards the development of professionally competent and
socially responsible media practitioners capable of serving the educationa, socidl,
technological, environmental, and economic needs of society.

NATURE OF PROSPECTIVE TARGET GROUP OF LEARNERS

The M.A. Journalism and Mass Communication Programme is intended for diverse
categories of learnersincluding:

o Graduates aspiring for careersin journalism and media industries

« Employeesin print, electronic, and digital media sectors

e Mediaprofessionals seeking academic and professional advancement

« Content creators, communication professionas, and public relations practitioners
e Research aspirants and competitive examination candidates

e Women learners and homemakers seeking flexible postgraduate education
opportunities

e Rura and economically disadvantaged learners interested in media and
communication fields

The programme supports inclusive and lifelong learning opportunities for learners from
varied socio-economic and educational backgrounds.



EMPLOYMENT OPPORTUNITIES
Employment Areas

Graduates of the M.A. Journalism and Mass Communication Programme may find
opportunitiesin:

e Print Media Organizations
« Television and Radio Broadcasting
o Digital and New Media Platforms
e Advertising Agencies
o Public Relations Firms
e Publishing Houses
e Film and Media Production Companies
e Corporate Communication Departments
e Government Information and Publicity Departments
e Educationa and Research Institutions
Job Opportunities
Graduates may work as:
e Journaist / Reporter
« News Editor
o Content Writer
« NewsAnchor
o Radio Jockey
o Public Relations Officer
e MediaAnayst
e Advertising Executive
o Digital Media Executive
e Video Producer
e Communication Specialist
e Socia MediaManager
o Copy Editor
o MediaResearcher
Graduates may also pursue:
e M.Phil.



o PhD.

e UGC-NET/SET

e Filmand Media Studies

e Advertising and Public Relations Specializations
e Research and Academic Careers

APPROPRIATENESS OF THE PROGRAMME TO BE CONDUCTED UNDER OPEN
AND DISTANCE LEARNING MODE

The M.A. Journalism and Mass Communication Programme is highly suitable for
delivery through Open and Distance Learning (ODL) mode as it provides flexibility,
accessibility, and learner-centric education to diverse categories of learners.

The programme enables learnersto acquire:
« Knowledge about print, electronic, digital, and new media
e Skillsin reporting, editing, broadcasting, and media production
e Understanding of medialaws, ethics, and communication theories
e Technica competenciesin audio, video, and graphic communication
e Practical exposure to journalism and media-related activities
o Communication, presentation, and analytical abilities

Through self-learning materials, assignments, counselling support, media-oriented
practical exposure, and technology-enabled learning resources, learners can effectively
develop professional competencies in journalism and mass communication without the
constraints of conventional classroom education.

The programme also serves as a strong foundation for higher education, research,
teaching professions, media entrepreneurship, and employment opportunities in journalism,
communication, advertising, broadcasting, and digital media sectors.



OPEN AND DISTANCE LEARNING(ODL) PROGRAMMES
(FOR THOSE WHO JOINED THE PROGRAMMES FROM THE ACADEMIC YEAR 2023-2024)
Mass Communication and Journalism
Course| Course
Semester Course Title of the Course Code Type
Core - 1 Understanding Human Communication [SJMM11 (Theory
Core - 11 Introduction to Journalism SIMM12 (Theory
|
Core - 111 [News Gathering and Reporting SIMMI13 |Practical
Elective - | Communication Design SIME11 [Theory
Elective - 11 Communication Laws SIME12 |Theory




Semester-I

Unit-I: Human Communication Theories and Concepts

Foundations of Communication Theory-Dimensions and Evaluation of Theory-Communication Tiers-
Seven Traditions of Communication Theories

Defining Communication- Basic Models and Levels of Communication

Key Concepts in Message Processing, Cognitive and Information Processing (Attribution and
Judgement, Information-Integration and Consistency Theories)

Socio-Psychological Approach to Communication-Trait- Factor Model. Communication Competency-
Argumentativeness Communication Anxiety-Reticence (Interaction Adaptation, Expectancy Violation
theory)

Unit-1I: Evolutionary Communication

Biophysiological Theories, Trait Theories and Embodiment, Communicology, Communibiology
Biological and Neurological Basis of Communication

Evolutionary Communication- Pointing as Communication. And Signalling Theory

Information Seeking Behavior and Information Foraging-Information Integration, Expectancy Value-
Cognitive Dissonance- Rokeach’” Comprehensive theory of change

Communication in Cultural Evolution-Cognitive Gadgets

Unit-1II:Modes and Messages of Communication

Evolution of Language-Steven Pinker’s Language Instinct Thesis, Structural Linguistics Approach
Speech and Verbal Communication, Speech Community and Speech Act

Augmentative and Alternative Communication Models for Speech Interactions

Nonverbal Communication (NVC). Nonverbal Codes Systems Digital NVC - NVC in Human
Interactions, Touch and Haptic Communication.

Theories of Visual Communication- Semiotics, , Social Semiotics

Written Forms of Communication and Reading, Orality and Literacy

Psychological and Neurological Basis of Writing

Unit-1V:Conversations in Interpersonal and Group Context

Intrapersonal Communication-Self, Mindful Communication Phenomenological and Hermeneutics
Tradition, Interpersonal Communication and -Uncertainty Reduction, Privacy Management Giles
Accommodation Theory. Interaction adaptation theory.

Burgoon’s Expectancy violation theory, and Interpersonal deception theories. symbolic interactionism,
symbolic convergence theory- Fantasy themes Rhetoric, Argumentation, Coordinated Management of
Meaning (CMM).

Message-Design Logic, Compliance Gaining, Goals-Plans-Action Model, Politeness theory.

Group Dynamics: Interaction Process Analysis, Group Development, Input-Output Model, Concertive
Control and Self-Managed Teams, Adaptive Structuration.

Simplified Social Influence Process, Socio-Egocentric and Group-Centric Model, Transactive
Memory, Vigilant Interaction theory

Unit-V:Relationships

Palo Alto Group on Relationships. Relational Schemas, Social Penetration Theory

Bakhtin’s Theory of Dialogics. Dialectical Theory of Relationships, Affection Exchange, Dyatic
Power Theory, Family Communication Patterns, Relationship Maintenance,

Petronio’s Communication Privacy Management (CPM) Carl Roger’s Self-Theory

Constructing and Transcending Differences-MoraPConflict theory, Performing Foreignness, Coalition
and Alliance Building, Dilalogue as Building Culture of Peace,

Principles of Good Communication and Non-Violent Communication

CourseSpecificSKills
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Semester-I

1.2.Introduction to Journalism

Unit-I:Introduction to Journalism

What is Journalism? Journalism as a Profession. Career in Journalism.

Field of Journalism Studies Academic Journalism. Law defining journalists: who’s who in the
age of digital media? Digital Journalists’ Professional Identity.

Contemporary Status of Journalism- The New Rules of Engagement. News in a New Media
Ecology.

Genre of Journalism- Multimedia, Mobile. Collaborative, Innovation, Solution, Data, Social,
and Computational Journalism and Others. Collaborative Journalism and Cooperative Media.

Unit-11: Elements of Journalism

Informing the News (Thomas Patterson).

Basic Canons of Journalism- Kovach and Rosenstiel Elements of Journalism.

Journalism of Verification- Journalism Practice as Social Science. Epistemology of
Journalism-Towards a Scientific Attitude in Journalism.

Journalist as Interactional Experts (Harry Collins).

Policy Issues that Impact News and Journalism-Media Freedom. Media Sustainability.
Pluralism and Diversity.

Defining and Measuring Quality Journalism. McQuail Media Performance Theory and its
Update.

Unit-111: Ethical Journalism

Codes of Conduct for Professional Journalism- Institutional Self-Regulation.
Digital Ethics-Code of Conduct for Digital Journalists.

Virtue Ethics and Journalism. Virtue Epistemology.

Making of an Ethical Journalist-Mindful Journalism.

Working Journalist, Labour Issues, Professional Associations and Unions.

Unit-1V:Engaged Journalism

Journalistic Metamorphosis and The Networked Ecology-Participatory, Networked and
Convergent Journalism

Audience-Centric Journalism- Active Audience. News as Conversation: Not Just Informing
but Involving the Audience. Why Engagement Matters-Face-to-Face Engagement.

Collaborative Journalism and User-Generated Content- Citizens Journalism. Local and
Hyperlocal Journalism- Digital Neighbourhood. Raise of Citizens Journalists, Lay Experts and
Bloggers.

Alternative Journalism: Claims and Challenges. News Media Activism- Controversies in Use
of Journalism for Activism

Unit-V:Theories of News

Normative Approach to Journalism. Classical and Modern Approach-Roles and Function of
News Media-Its Revisions.

News and Public Sphere (Habermas). Market Vs public Sphere Models. News as Public
Good-Fourth Estate-News Public Interest and Democracy. Propaganda Model-Computational
Propaganda. Infotainment.

Theorizing Journalism- Gatekeeping theory. Public Opinion Agenda Setting and Media
Framing Theory, Spiral of Silence. Impact of Social Media on Public Opinion. Third-Person
Effects, Hostile Media Influence.

Mediating the News- Hierarchical Model (Pamela Shoemaker)

Future of Journalism-Artificial Intelligence-Robot Journalism. Big Data, Al, Surveillance and
Privacy and Deep Fakes.




CourseSpecificSkills

To introduce learners [To introduce the To provide critical ~ [To provide learners To orient learners

to the practice of learners to insights into the theoretically oriented to best ethical

professional foundational historical context of |empirical evidence for the jpractices and code
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current challenges.  [canons of journalism. society. encourage them to
professional strive to become
journalism. cthical journalists.

Semester-I

Unit-I: Principles of News Reporting

News Values and Newsworthiness-5W-1H Model. Digital News. News in the Context of
Instant Messaging, and Social Media, Mobile Phones. News Sharing “Share worthiness”.

Role and Responsibility of Reporters. Taking a Mobile First Approach-Merits and Demerits.
Principles of Reporting. What Makes a Good Journalist? Personal Characteristics of
Reporters-Curiosity, Motivation, Truthfulness.

Changing Attitudes to Fit the Mobile and Social Media Landscape- Mobile and social media -
Two Sides of the Same Coin.

Role of Metrics in Journalistic Practices. Performance Indicators for Reporters and Workload.

Unit-11: Finding News and News Sources

Finding Story Ideas-Brainstorming. Story Pitch. Pool Reporting - Pack journalism. Enterprise
Reporting. Explanatory journalism.

News Sources- People, Experts, Stakeholders, News Releases- News Agencies- Follow Up
Stories. Personal Social Networks. Professional Networks.

Reporter-Source and Owners Relationship- Trust -Non-Disclosure Principal vs Public Interest.
- Reporter-Source Relationship-Using Social Media for Reporting- Issues and Challenges- Best
Practices. Tools for Tracking Social Media Handles and #Hashtags.

Unit-111:Skill Sets

Traditional Techniques for News Gathering. Preparation for Covering News. Gathering and
Recording Evidence. Note Taking, Voice Recording, Mobile Images, Screenshots.
Interviewing Skills for Journalists. Types of Interview-Questions-Guidelines. Interviewing
Experts. Developing Conversation Skills.

Observation Skills for Journalist. Reporter as Participant Observer. Observational Techniques-
Unobtrusive Measures-Listening Skills.

Online Scoping Research and Document Sources- Government and Statistical Documents and
Reports. (Questioned Document Forensic). Quick Checking Credibility.

Unit-1V: Reporting Fieldwork

Reporting for Convergent Media-Using Apps for Mobile-First and Social First Approach -
Risk and Opportunities.

Basic News Structure for Reporting for Multiple platforms.

Qualities of Good News Story-Reporters Perspective. Getting the First Draft Quickly.
Blip Culture: The Power of Brief News (Instant Messages, Posts, Notifications).

Unit-V:Routine Assignments and Culture, Lifestyle, and Sports Reporting

Beat System and News Routines. Different Types of Beats-Crime, Courts, Energy. Water,
Corporation. Education, Health. News Hotspots.

Pitfalls and Problems in Reporting. Cultivating Source-Rapport Building-Common Traps In
News Reporting, Censorship and Self-Censorship. Pitfalls and Problems in Reporting.
Reporting Sensitive Story Leaks. Breaking News and Scoop.

Types of Routine News Assignments. Covering Speeches, Press Conferences, Meetings,

5



Covering Special Events and Pseudo-events (Information Subsidy). Doing Profiles and
Obituaries. Civic Issues. Weather and Tragedies---Reporting Human Interest Stories.
Arts, and Culture Reporting. Covering Film, Art and Aesthetics, Music, Leisure, Fashion,
Tourism, Architecture, Literature, Food.
Covering Popular Culture- Cultural Journalism. Covering Creative and Entertainment
Industries. Celebrity Interviews, Writing Profiles. Lifestyle and Leisure Reporting. Life

Hacks. Alternative Health. Sports Journalism-Reporting on Gaming industry.

CourseSpecificSkills
To build the To display the train learnersin  |employ various sensitize
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Semester-I

1.4.Communication Design (Theory)

CourseSpecificObjective

TheCourse equips students to excel as multimedia journalists in today's dynamic media

landscape.

HoursPer Week

Credits

Lecture | 3

| Tutorial |

- | Practical | 2

3

Unit-1:Conceptualizing Communication Messages and Products

Content creation - Writing skill - Mind map, Brainstorming tools

Unit-11: Usage of Computer in Creating Communication Messages

Fundamentals of Computer - Word Processing Software - Editing and Formatting

Applications

Unit-111: Presentation of Messages to the context

Infographic Presentation - Presentation skills - Presentation Software

Unit-1V: Layout and Framing of Messages

Layout Formulation - Page Layout Software - Desktop Publishing Software

Unit-V:Graphics and Images

Visual Content Creation - Image Processing Software - Image Manipulation and Image

Editing Software

CourseSpecificSkills
Identifytheneedf | Explain the Understandingab | Develop ability Developsensibl
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Semester-1

Unite-1:Indian Constitution

Foundations of the Indian Constitution.

Indian Constitution from Communication Perspective

Salient Features of The Indian Constitution. Importance of Articles 21 and 32.

The Parliament-Directive Principles. Constitutional Amendments.

Fundamental Rights and Duties- Article 19 1 (A)- Various Freedoms and Reasonable
Restrictions

Centre-State Relationship. State, Central and Concurrent List

Unit-11: Freedom of Speech and Expression

Concept of Positive and Negative Liberty. Free Speech and Private Properties.

Press Freedom. Philosophy of Free Speech. Free Speech and Its Limits. Freedom of Press and
Regulations.

Hate Speech and Censorship in India. International Instruments on Free Speech and
Expression.

Social Media as an Alternate-Censorship in Social Media- Privatization of News Regulation-
are Social Media Companies Platforms or Publishers. Shadow Banning. Algorithmic
Downgrading in Recommender Systems.

Unit-1l1: Media-Related Acts and Regulations

Books and Registration Act. Registration of Newspapers Working Journalist Act. Press
Council of India; Cinematograph Act.

Press Council of India; Official Secrets Act-Journalistic Defence Obscenity and Pornography-
Censorship. Privileges of Parliament.

Defamation, Libel, Slander-Contempt of Court.

Landmark Cases related to Media. Cases relating to freedom of expression and press

Content Regulation in Broadcast News. Government Agencies, Trade Associations,
Institutions related to Media Monitoring and Regulations-Ministry of I and B. Prasar Bharati,
TRALI INS, BARC.

Unit-1V:Intellectual Property Rights and Internet Governance

Intellectual Property Rights (IPR)- Concept of Innovation, Invention and Discovery.
Intellectual Property Rights- Trademark, Patents, Geographical Indicators, and Secret and
Confidentiality in IPR,

Internet Governance International Conventions and Applications. WIPO. Copyright and Fair
Use. Net Neutrality. (Facebook Basics Case)

Various Government Notifications on social media and Internet Regulations. Internet Access
and Broadband as Basic Rights. Role of Electronic Frontier Foundation (EFF) in Internet
Governance.

Social Media and other Digital Media/Platform Notifications of Government of India

Unit-V:Laws Related to Information

Cyber Laws and Legal and ethical aspects related to new technologies- AI/ML, 10T,
Blockchain, Darknet and social media, Cyber Laws of other countries

IT Act 2000 and its amendments. Limitations of IT Act 2000.

Right to Information Act. Using RTI as a Reporting Tool.

Media and Privacy- Privacy Bill in India and in Other Countries. Right to Data Privacy-
Relevant Sections of The IT ACT-Section 43A and Section 72 A.

Sensitive Personal Data or Information) Rules, 2011 (“SPDI Rules"). Protection of Personal
Information (PI) and Sensitive Personal Data and Information (SPDI)-Draft PDP Bill, 2019.
Right to be Forgotten-Key Challenges and Debates.( EU's Digital Services Act, 2023)
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CourseSpecificSkills

provide a general | understand and provide orientation| introduce and analyze | recognize the
orientation to apply the principles| and examine legal | intellectual property ethical, legal,
learners on the and laws of issues and case rights relevant to and socio-
Indian freedom of speech | laws related to journalism practice in | economic issues
constitution, its and viewpoint media and the Indian and global | Surrounding
history, and diversity. journalism context. information and
development practices. technology.

Semester-1

Unit-I: Nature and Scope of Persuasion

Nature and Scope - Definitions - Persuasion, Propaganda, History - Rhetoric and Public
communication, Propaganda, Why Study Persuasion?, Aims and Goals, Persuasion is not a
Dirty Word, Persuasion is Our Friend, The Pervasiveness of Persuasion: You Can Run But
You Can'’t Hide.

Basic Concepts - Basic Concepts - Values, Beliefs, Attitudes. Persuasive Rhetoric and the
Brain: Multimodality, What Constitutes Persuasion?, Pure Versus Borderline Cases of
Persuasion, Limiting Criteria for Defining Persuasion, Intentionality, Effects, Free Will and
Conscious Awareness, Symbolic Action, Interpersonal versus Intrapersonal

Traditional Principles of Persuasion - Rhetoric (Appeals) - Language - Argumentation -
Reasoning - AIDA - PAN and its updated Variant. Advertising as Persuasion. Implicit Versus
Explicit Memory.

Persuasion in the Sciences, Persuasion in the Arts, Other Not-So-Obvious Contexts for
Persuasion, Weird Persuasion, Persuasion in Interpersonal Settings.

Four Benefits of Studying Persuasion, The Instrumental Function: Be All That You Can Be,
The Knowledge and Awareness Function: Inquiring Minds Want to Know, The Defensive
Function: Duck and Cover, The Debunking Function: Puh-Shaw

about Persuasion Foster Manipulation?, Are Persuasion Findings Too Inconsistent or
Confusing?, Ethical Concerns About the Use of Persuasion.

Unit-11: Psychological Approaches to Persuasion

Co-active Approach - Framing and Reframing. Brown and Levinson’s Politeness Strategies
Attribution Theory, Social Judgment Theory, Cognitive Dissonance/Balance Theory,
Polarization of AlternativesRokeach’” Comprehensive theory of change. Social Learning,
Problematic integration theory (PI).

Dual Process Model. Elaboration likelihood Model MAIN Model (Modality, Agency,
Interactivity, Navigability).

Narrative and Argument Advertising - Transportation-Imagery Model. Processing Narrative
versus Argument. Factors Influencing Cognitive Attention, Mental Imagery, Emotional
Involvement. Individual Factors Influencing Transportation and Message Factors Influencing
Transportation.

Persuasive Rhetoric and the Brain, Multimodality and Neurobiology, The Neuro-Cognitive
Model of Multimodal Rhetoric, Framing Perception With Media.

Narrative and Persuasion, Dress and Natural [Neural] Codes: Smell,, Setting, and Audience,
Persuasion of Change, Persuasion, Perception, and the Law, Applications in Production of
Materials, A Neurorhetorical Analysis of a Multimodal, Multimedia Persuasive Message.
Language and Persuasion, Symbols, Meaning, and Persuasion: The Power of Babble,
Connotative and Denotative Meaning:, Aphorisms, Familiar Phrases, and Persuasion,
Language Intensity, Powerless Language and Persuasion Conformity and Influence in Groups
,Conformity as Persuasion: In With the Crowd.




Unit-1II: Effective Message Design

Theory of Planned Action, Berger's Planning Theory. Greene’s Action Assembly Theory,
Delia’s Constructivism. McGuire's Classic Input-Output Framework for Constructing
Persuasive Messages. Osgood’s Semantic Meaning Theory

Role of Images in Messages. Messaris’ Visual Persuasion Theory. Analyzing Persuasive
Messages Using Semiotics.

Message Processing Frameworks. Capacity Theory of Attention and Message Response
Involvement (CRA) Theory. Media Channel: Issues Fixed versus Mobile Advertising.
Receiver Issues: Captive versus Mobile Audiences.

Cognitive Resource Allocation Framework. Quadrant Uncommon Bond. Quadrants
(Traveling. Salesperson, Moving Target. Chance Encounter).

Using CRA to Maximize Advertising Effectiveness. Resource Matching Hypothesis.
Achieving Cognitive Congruency Through Message Design.

Credibility Is a Receiver-Based Construct, Credibility Is a Multidimensional Construct,
Credibility Is a Situational/Contextual Phenomenon, Credibility Is Dynamic’

Credibility and Image Management, Interpersonal Credibility, Impression Management,
Facework, and Accounts, Strategies for Enhancing One’s Credibility

Unit-1V:Emerging Models

Theories of Emotion Appeal Engagement and Empowerment in Marketing Communications.
The Role of Emotion in Persuasion. Measuring Emotions. Nonverbal Measures of Emotional
Response. Emotional Response Modeling. The Neurology of Emotion. Fear Appeals
Reflexive Persuasion Game. The Persuasion Knowledge Model (PKM) PKM Antecedents
Processing and Outcomes.

Emerging Neuromarketing Approach-Brain-Based Persuasion Model. Ramachandran’s Nine
Principles. Neuro-Cognitive Model of Multimodal Rhetoric. Framing Perception With Media.
Persuasion and Decision Making-Behavioral Economics Approach-Cognitive Biases and
Heuristics. Nudge-Choice Architecture-Default Settings.

Unit-V:Persuasion Strategies

Common Persuasion Strategies and Tactics. Cialdini Robert B. Influence Model- Pre-suation”
Model. Strategy Choice Models. Creative Strategies in Designing Messages for Advertising,
Promotions.

Word of Mouth: What's the Buzz?, Social Media: Rise of the Machines, Tipping Points, Uber
Influencers, Orchestrating the Next Big Thing, Infectious or Inexplicable?, Gamification
Brands and Branding: Brand Personality, Authenticity: Keeping It Real, Cause-Related
Marketing: The Feel-Good Factor, Sloganeering, Sponsorship.

Visual Persuasion, The Power of Images, How Images Persuade, Iconicity: Bearing a
Resemblance, Indexicality: Seeing Is Believing, Syntactic Indeterminacy, Art As Persuasion.

Cinematic Persuasion: Sex, Drugs, and Popcorn, How Movies Persuade, Exporting Values
Abroad, Promoting Popular Culture, ModelingBehavior: Social Proof, Cultivation Theory: It’s
a Mean, Scary World, Viewer Identification, Perpetuating Stereotypes.

Images in Advertising, Visual Extravaganzas, Anti-Ads: You Can’t Fool Me, Image-Oriented
Advertising: Materialism as Happiness, Shock Ads: Edgy Images as Persuasion,
Photojournalism as Persuasion: The Camera Does Lie, Photographic Deception.

Communication by Design-Fogg’s Persuasive Technology Design Model
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CourseSpecificSkills

understand the
basic concepts in
persuasive
communication.

identify evidence-
informed message
design strategies.

analyze
message and
audience using
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scientific
theories.

create messages
and persuasive
tactics to match the
suite different
audience segments.

create
conceptual
models for
persuasive
technology
design.

11




/2] MANONMANIAM SUNDARANAR UNIVERSITY -TIRUNELVELI
2] PG PROGRAMMES

OPEN AND DISTANCE LEARNING (ODL) PROGRAMMES

(FOR THOSE WHO JOINED THE PROGRAMMES FROM THE ACADEMIC YEAR 2023-2024)

M.A. Journalism and Mass Communication

Semester Course Title of the Course Course Code
Core IV Mediated Communication SIMM21
CoreV In-Depth News Reporting SIMM22
1 Core VI Media Production Technique SJMM23
Elective - 111 Basic Photography (Practical) SJIME21
Elective - IV Film Studies SJIME22
Skill . . . .
Data Visualization and Infographics Design (Practical) SJMS21

Enhancement




MEDIATED COMMUNICATION

UNIT

DETAILS

Traditional Media and CMS Effects. Origins of Mass Communication-Mass
Society, Power Effects Thesis, Propaganda Model Passive and Active
Audiences. Rise and Fall of Mass Communication, Audience Fragmentation and
Media Bakanization Functions of Mass and Mediated Communication- Brief
History of Computer Mediated Communication (CMC). Characteristics of New
MediaUses and Gratification of Socia Media= Transportation Mode-
Expectancy-Value Theory-Media Richness. Competence Model. Media and
Channel Use Theories. Media and CMC Effects Theories-Personal Influence,
Selective Perception, and Limited Effects-Cultivation theory. Media Effects
Research Tradition. An Overview of Psychological Effects of Social and Mobile
Media

Communication Ecology Perspectives: Media and Communication Ecology
Perspective. Harold Inns Legacy and Marshall McLuhan’'s Medium Theory.
Media Ecology and Mediatization, Remediation. Media and Socialization. Ball-
Rokeach’'s Communication Infrastructure Theory Media Multiplicity Theory
(Caroline Haythornthwaite). Media and Cultural Production, Presentation of Self
Online (Ervin Goffman). Critical Cultural Perspectives: Interpretations of Media
Influences on and Society

Cognitive, Memory, and Emotional Effects of Media: Communication and
Cognition- Relevance, Limited Capacity Model. Social Information Processing
Theory (Walther). .Cognitive Approach to Mass Communication- Social
Cognitive Theory. Memory and Emotional Effects of Mediated Communication.
Emergence of Media Neuroscience. Information Processing Models

Emerging Theoretical Perspective: Digital Play and Media Transference. Media
Transformations (Mark Poster). Theory of Interactive Media Effects. Social
Expectations Theory. Media Equations. Media Dependency. Media
Transformations. Social Informatics Approach to Mediated Communication.
Communicating with Objects-Actor Network Theory. Jean Baudrillard’s The
Revenge of the Crystal. Approaches to Human-Computer Interaction(HCI)-
Affordances, Usability, UX Human-Brain Interaction (BCl), Al and
Communication. Persuasive Technology Design-Attention, Dependencies, and
Distraction.

Communication Systems and Networks: Social Systems Approach to
Communication-Cybernetics and Self-organization. Latané’s Dynamic. Socia
Impact Theory. Castells and van Dijk’'s Network Society. Media-Influence
Diffusion of Innovation, Differential Adaptation Theory and Contagion theories
(Socia, behavioural etc.). Information Flow Models. Mimetics Memes and
Discursive Power of Memes. How ideas Spread-Jenkins Spreadable Media
Theory, Viradlity, and Self-Organization, Emergence. Autopoiesis, Critical Mass,
Tipping Point- Infodemiology.




Text Books

Shyam Sundar, S. (2015). The Handbook of the Psychology of Communication

1 Technology. John Wiley & amp; Sons.
) Konijn, E. A., Utz, S.,, Tanis, M., &amp; Barnes, S. B. (2008). Mediated
Interpersonal Communication. Routledge
Car, C. T. (2021). Computer-Mediated Communication: A Theoretica and
3 Practical Introduction to Online Human Communication. Rowman &amp;
Littlefield.
de Mooij, M. (2013). Human and Mediated Communication around the World:
4 A Comprehensive Review and Anaysis. Springer Science &amp; Business
Media
Gunter, B. (2015). The Cognitive Impact of Television News. Production
5 Attributes and Information. Reception eBook: Gunter, B.: Amazon.in: Kindle

Store




IN-DEPTH NEWS REPORTING

UNIT

DETAILS

In-Depth Reporting: In-depth and Specialist News Reporting. Developing
Expertise. Learning Techniques. Reporting Social Issues and Making Social
Work News-Covering Social Welfare Schemes-Child Protection Guidelines
for Media. Understanding and Reporting on Central and State Government
Development Schemes. Media and Non-governmental Organization (NGOs).
Reporting on Civic Issues-News and Conflict and Trauma. News and
Conflict. Dealing with Sensitive Issues Cases- Trauma Reporting-
Interviewing. News and Gender. News Media Coverage of Gender Issues.
Women, Children, and Victims of Crime.

Covering Crime and Punishment : Portrayal of Crime and Police in Media
Role of Media in Crime Prevention Impact of Mass Media on Crime and
Delinquency. Types of Crime Reporting. Mora Panic Vs Politica
Correctness-The Debate. Fear of Crime De-Sensitisation of People. Media
and Spread of Rumours. Contemporary Forms of Crimes. Role of Criminal
Justice-Law Enforcement.

Covering Courts: Covering Courts-Contempt of Court- Basics of Lega
Research for Journalists. Understanding Indian Judicial System-Criminal
Court. Provisions of The Indian Penal Code and Criminal Code. The Criminal
Procedure Code. Law of Evidence. Law of Evidence - Significance of
Evidence - Types of Evidences - Fact in Issue-Admissibility and Relevancy.

Fair Trial- Media Trias. Judicial Presumptions. Presumption of Fact - Burden
of Proof. Types of Court Judgements.

Political Reporting: Indian Political Systems. Election Systems. Election
Campaigns. Guidelines on Covering Indian Parties. News and Election- Paid
News and Regulations’ Covering Elections and Election Campaigns. Opinion
Polls Reporting Exist Pools. Pollster Disclosures Standards. Role of Social
Media in Elections. Covering Legidation- Parliamentary Privileges.
Understanding Policy Making- Conducting Policy Research- Evidence-based
Policy Making. Reporting on Social Media and Poalitics.

Covering Business and Economy: Business and Financial Systems in India
Covering Business Ecosystem. Reporting on MSME and Non-formal Sector.
Business Reporting-Consumer Rights. Finance Reporting-Types of Business,
Finance and Economic Reportage. Business, Economic and Financial Data
Sources. Finance Reporting-Stock Markets, Investors, Banking Systems, RBI.

Economic Issues in India. Economic Indicators. Covering Labour and
Workers Unions. Covering Consumers (Consumer’s Price index and Cost of
Living Indices).




Text Books

1 Formulate questions and locate news sources for in-depth and specialized reporting.

Locate relevant sources for reporting on crime and criminal proceedings, fact-check,
2 and prepare a news capsule.

Locate relevant sources for reporting on judicial systems and legislature, fact-check,
3 and prepare a news capsule based on field reporting.

Locate and evaluate relevant sources for reporting on politics and prepare a news
4 capsule on a developing story.

Evaluate scope and content of sources for reporting on business and economics and
5 prepare a news capsule on atopical subject.




MEDIA PRODUCTION TECHNIQUE

UNIT

DETAILS

Media Production Genres. Featured Messages -Theme Based Messages -Fictional
Messages -Non-Fictional Messages

Audio Production: Preparation for Audio Production-Understanding the
infrastructure and tools for production -Understanding the infrastructure and tools
for production - Finalization of Audio production for Dissemination.

Audio Visual Production: Preparation for Audio Visual Production-Understanding
the infrastructure and tools for production-Understanding the infrastructure and tools
for production - Preparing for Editing and Mastering

Animation and Graphical Production: Preparation for Animation and Graphical

v Production -Types of Animation and Graphical Production-Implementation of
Concepts and Ideas-Understanding the infrastructure and Tools for production
v Editing and Mastering Techniques: Anayzing the Need for Editing-Linear and
Non-Linear Editing-Preparing Paraelements for Editing- Final Mix and Rendering
Text Books
1| Michael Langford: Basic Photography, Focal Press.
2 | sdkin, Glyn. Sound Recording and Reproduction. Oxford: Focul Press, 1996.
3 | Vasuki Belavad (2008). Video Production, Oxford University Press.
4 | EstaDeFossard, John Riber (2005).Writing and Production for TELEVISION &

FILM, Sage Publication




BASIC PHOTOGRAPHY (PRACTICAL)

UNIT

DETAILS

Fundamentals of photography and it's concepts. Basic Camera Operations -
Camera Handling Skills - Camera - Photographic accessories

Composition techniques and Visual Elements: Compositing and Framing -
Technical Skills - Viewfinder

Classifications of Lens and it's uses. Camera Lenses and Focal Length -
Focusing Skills - Various types of Lens - Lensin digital gadgets

Perception of Light and Shadow: Brightness, Darkness, Mood, Tone and
Atmosphere - Artistic Skills - Lighting Kits for Photography - Light Meter

Editing and Publishing: Post Production - Editing skills - Image processing
Application - Photo retouch

FILM STUDIES

UNIT

DETAILS

Introducing the concept of film studies: Define film and its Genres-Origins of film
studiesasan academic discipline - Narrative fiction, Documentary-Anthology film, avant-
garde film-

II

Origin and development: History of Film - Evolution and Development-Beginnings of
Cinema, Silent Era to Studio Era-Parallel Cinema, Liberalization and Indian Cinema - Rise
of Multiplex Cinema-

III

Film theory and forms : German Expressionism, Italianneo - realism-French new wave,
Third Cinema - Auteur Theory, Feminist Film Theory- Queer Theory, Postmodernist
Cinema and Characteristics.

IV

Understanding Film Language and essential characteristics of film:
Mise-en-scene,Cinematography -Editing and sound, Colour as a story telling element -
formalism and Neo formalism-Theorizing Indian cinema / Tamil cinema

\'

Analyzing and Interpreting film: Film and semiotics- An approach to film analysis-
understanding audience expectations - Cultural / historical analysis - Narrative analysis-

Text Book

1

Ashish Rgjadhyasha, Paul Wileman, 2005. Encyclopedia of Indian cinema.
Oxford University Press. New Delhi.

2

History through the lens ; Perspectives on South Indian Cinema ; S Theodore
Baskaran; Orient Black Swan : 2009

David Bordwell and Kristin Thompson (2010), Film Art : An Introduction, Mc Graw
Hill.

Baskaran, Theodore (1981) The Message Bearers : The Nationalist Politics and the
Entertainment Media in South India




DATA VISUALIZATION AND INFOGRAPHICS DESIGN (PRACTICAL)

UNIT

DETAILS

Introduction to Data Visualization and Infographics: History and Evolution of
Data Visualization and Infographics Principles of Data Visualization and
Infographics Importance and Applications of Data Visualization and Infographics
Types of Data Visualization and Infographics, Using GapMinder

Data Analysis and Preparation for Data Visualization and I nfographics: Data
Collection and Management

Data Cleaning and Pre-processing

Data Transformation and Aggregation

Data Visualization Tools and Techniques

Designing Effective Data Visualization and | nfographics
Understanding the Audience and Context

Choosing the Right Visualization Type

Designing for Clarity and Effectiveness

Best Practices for Layout and Formatting

Advanced Techniques for Data Visualization and I nfographics:
Interactive and Dynamic Data Visualization

Storytelling with Data Visualization and Infographics

Data Visualization for Big Data and Machine Learning

Spatial and Temporal Data Visualization

Applications of Data Visualization and | nfographics:
Data Visualization for Business Analytics and Intelligence
Data Visualization for Social Sciences and Humanities
Data Visuadlization for Journalism and Media

Data Visualization for Science and Technology
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Semester Course Title of the Course Course Code
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11 '

Elective V Audio Production SIME31
Skill Enhancement | Audience Engagement and Media Analytics

SIMS31
Course 11
Internship Field Report Submission SIMT31

Programme In-charge




ADVERTISING AND PUBLIC RELATION

UNIT

Details

Concept and Understanding advertising and its Practices
Understanding Advertising and its classification - principles of
advertising - functions of Advertising - benefits of advertising

11

Adverting models
AIDA model -Hierarchy of Effect Model or DAGMAR - The
DRIP model - The MASLOW Model

1

Technology and Tools for advertising
Tools of advertising - Growth of digital marketing tools - Benefits
of advertising in social media - Structure of an ad agency

IV

Concept and Understanding PR and its Practices

Definition, Role & Functions of PR- Public Relation in Public
and Private Sector - code of ethics in PR - Benefits of PR
Professional

Growth and development
Growth and development of PR in the digital era - standard PR
practices in international and National Media

Reference Books

1. Otto Kleppner, Prentice Hall, Fundamentals of Advertising, New Jersey.

2. David Ogilvy, ‘Ogilvy on advertising’.

3. Stephenson, Howard. Mc Graw Hill Pub., Illinois, Handbook of Public
Relations’.

4. Scott M. Cutlip, Allen H. Center, Glen M. Broom, Effective Public
Relations. Pearson Education, 2005




CRITICAL MEDIA LITERACY

UNIT Details

Concept Of Media Literacy

I Concept and definition of Media Literacy - The importance of
Media Literacy - Nature and scope of media literacy - Digital
Literacy and Visual Literacy in new age.

Approaches to Media Literacy

I Key concepts in Media Literacy - Analyzing and meaning deriving
from hidden messages —

Digital Citizenship.

Media Analysis

I Deconstructing Ads and bias in News - Analyzing websites and
other modes of information - Conditions in Media learning -

Power of media learning

Media Message Reception
Know and identify the source of message - Media vehicles their

| A\Y% working pattern, structure and typesGate keeping- Media
exposure and filters - Media stereotyping and it's effects on
society
Media and Globalization
Media ownership patterns -Globalization of Media - Media market
\4 and propaganda - Cultural hegemony and various concepts in
globalization

Reference Books

l. W. James Potter, Theory of Media Literacy: A Cognitive Approach, , SAGE
Publications, 2004.

2. Art Silverblatt, Jane Ferry, Barbara Finan, Approaches to Media Literacy-
A Handbook, Routledge, 2015

3. W. James Potter, Media Literacy (7ed), Sage Publication, New Delhi, 2014
4. , Paul Mihailidis, Peter Lang, Media Literacy and the Emerging Citizen —
International Academic Publishers, Switzerland




MEDIA PRODUCTION TECHNIQUE - II (Practical)

UNIT

Details

Understanding the Nuances of Planning and Pre-Production
Techniques

Planning and Scheduling - Documentation - Scripting and
storyboarding - Concept creation - Storyboarding skills - Employing
Software and Computing Capabilities for Pre-Production Planning

11

Charting the Production

Finalizing the Script - Preparation of the related Documents for
Equipment - Preparing the Studio and related infrastructure - Human
Resource Mobilization

I11

Preparation for Production

Understanding the Equipments and Tools for Production - Preparation
of Infrastructure and Equipments Understanding and Charting
Workflow - Optimization of Equipments for Production

1A%

Exploring the Production Process

Fixing and Finalizing the Workflow - Preparation of Data Storage
Devices and Applications - Understanding Power Requirements and
Backups - Production Plan and Finalisation - Production Execution

Mastering and Rendering Production
Production Editing - Project Finalization - Content Optimization -
Testing and Preview - Project Finalization

Reference Books

S S

Michael Langford: Basic Photography, Focal Press.

Salkin, Glyn. Sound Recording and Reproduction. Oxford: Focul Press, 1996.
Vasuki Belavadi (2008). Video Production, Oxford University Press.

Esta De Fossard, John Riber (2005). Writing and Production for TELEVISION

&FILM, Sage Publication.




10.

MEDIA PRODUCTION TECHNIQUE - 11
Practical Note Exercises

All questions are mandatory.

Create a detailed production schedule for a 5-minute short film. Include all major pre-production,
production, and post-production activities with estimated time frames.

Write a 2-page script for a public service announcement on a topic of your choice. Then, create a
storyboard for this script with at least 10 frames.

Develop a concept for a 30-second commercial promoting a fictional product. Present your
concept in writing and explain how you would visually represent it.

Prepare an equipment checklist for a documentary shoot in a remote location. Consider all
possible scenarios and justify your choices.

Design a basic studio layout for a talk show, including lighting placement, camera positions, and
set design. Provide a diagram and written explanation.

Develop a budget for a short film production, breaking down costs for pre-production, production,
and post-production phases.

Design a lighting plan for a three-person interview setup. Include a diagram of light placement
and explain your choices for key light, fill light, and back light.

Create a workflow chart for a typical day of production, from equipment setup to wrap. Include
all key steps and potential bottlenecks.

Create a detailed shot list and shooting schedule for a 3-minute music video. Include camera
movements, lighting changes, and any special effects.

Write a production plan for a live-streamed event, including equipment setup, personnel
assignments, and contingency plans for technical issues.



NEW MEDIA STUDIES

UNIT Details

Global New Media Landscape

Evolution of digital media worldwide - Mobile revolution and its
| impact on global media consumption - Comparative analysis of
digital platforms across regions - Digital divide and media
accessibility: global perspectives with Indian insights - Case
study: Jio's impact on India's digital landscape

Digital Journalism in the Global Context

Online news portals and digital-first journalism: international
trends - Mobile journalism practices around the world - Data
11 journalism: global best practices and regional applications -
Crowdsourcing and citizen journalism across cultures - Case
study: NDTV's digital transformation and its implications for
Indian journalism

Social Media and Global Audiences

Major social media platforms and their global reach - Impact of
social media on politics and society worldwide - Content creation
111 and distribution strategies for diverse audiences - Influencer
culture and its role in global mass communication - Case study:
Tik Tok's rise in India and subsequent ban - implications for
global platforms

Privacy, Misinformation, and Disinformation in Digital Media
Global data privacy concerns and regulations (GDPR, CCPA, etc.)
- Fake news and its spread through social media: a global
| A\ challenge - International fact-checking initiatives and media
literacy programs - Government policies and regulations on digital
media across countries - Case study: WhatsApp and
misinformation in India during the COVID-19 pandemic

Emerging Technologies and Future of Global Media

Artificial Intelligence and automation in journalism: global
adoption trends - Virtual and Augmented Reality applications in
VvV media worldwide - Podcasting and audio content consumption:
regional variations — Block chain and its potential impact on the
global media industry - Case study: Al in Indian vernacular news
production - challenges and opportunities

Reference Books

1. van Dijck, J., Poell, T., & de Waal, M. (2018). The Platform Society: Public
Values in a Connective World. Oxford University Press.

2. Flew, T. (2021). Understanding Global Media. Bloomsbury Academic.

3. Mehta, N. (2019). Behind a Billion Screens: What Television Tells Us
About Modern India. HarperCollins India.

4. Lewis, S. C., & Westlund, O. (2020). Digital Journalism. SAGE
Publications.

5. Bradshaw, P. (2017). The Online Journalism Handbook: Skills to Survive
and Thrive in the Digital Age. Routledge.




Audio Production

UNIT

Details

Introduction to Audio
Sound and sound wave propagation - Active Listening Skills -
Audio Cables and Interconnection

II

Microphone techniques

Selection and Placement of Microphone - Technical skills -
Different types of microphones Accessories for Aiding
Microphone

111

Studio Equipment
Consoles and its types - Technical skills - Audio Mixers and
Audio Consoles - Digital Mixers

1A%

Digital Audio Technology
Fundamentals of Digital Audio Technology - ADC, DAC - Digital
Audio Workstation

Mixing and Mastering Techniques
Combining individual tracks - Recording and editing skills -
Audio Recording Software - Audio recording and editing software

REFERENCE BOOKS

1. Pohlmann, K. C. (Year). Audio Engineering Fundamentals. Tata McGraw-Hill
Education.

2. Kumar, R. (Year). Microphone Techniques for Recording. New Saraswati House
India Pvt Ltd.

3. Huber, D. M. (Year). Modern Recording Techniques. PHI Learning Pvt. Ltd.

4. Jackson, B. (Year). Digital Audio Workstations: MIDI, Synthesis, Sampling, and
Sequencing. PHI Learning Pvt. Ltd.

5. Gibson, D. (Year). The Art of Mixing: A Visual Guide to Recording, Engineering,
and Production (Indian Edition). Tata McGraw-Hill Education.

6. Davis, D., & Patronis, E. (Year). Sound System Engineering. Tata McGraw-Hill
Education.

7. Sonnenschein, D. (Year). Sound Design: The Expressive Power of Music, Voice
and Sound Effects in Cinema (Indian Edition). Tata McGraw-Hill Education.




Audience Engagement and Media Analytics (Theory)

UNIT

Details

Layers of Audience Engagement and Analytics

Nature and importance Audience Engagement. Definition, Nature, Scope, and of Media
Analytics- Multiple Layers of Media Analytics.

Understanding Audience Engagement using Social Media Analytics. Digital Research
Methods for Researching Text, Audiences, and Production Practices.

Sustaining Engaged Journalism: Measuring and Monetizing the Audience Relationship.
Platform Analytics Tools and Dashboards.

Digital Data Collection Illustration: Search Analytics-Interest and Intentions- Tracking
Audience Sentiment: Trends Tools. Using Twitter Analytics for News.

11

Text Analytics and News Analytics

Big Data and News. Natural Language Processing Applications in Journalism.

RSS News Feeds and News Analytics- Information Trapping and News Monitoring-
News Corpus (Event Registry, Google Books nGram).

Sentiment Analysis and Opinion Mining- Analyzing Posts and Comments.

Tools for Text Analytics and News Analytics-Event Registry.

11

Social Networks and Hyperlinks Analytics

Hyperlink Analysis.

Key Concepts and Measures in Social Network Analysis.
Tools for Social Networks and Hyperlinks Analytics.

1A%

Action, Apps, and Location Analytics

Behavior and People Analytics.

Mobile/Apps Analytics.

Analytics using GIS and Location-Based Services- Tools for Action, Apps, and
Location Analytics.

Applications of Google Maps and Google Earth in News Reporting.

Audience Engagement and Moderation

Enhancing  Audience  Engagement-Shareability = Using  Metrics-Moderating
Communities. Creating a Social Media Listening Post.

Mining Niche Communities: Serving Topical and Hyperlocal Audiences Through
Digital and Mobile Platforms.

Participatory Journalism. Responding to News Commentaries and Discussion Forums
and News Sharing Culture.

Emergent Analytics Tools- Audience Strategies and Publisher Innovation.
Entertainment Science-Tools and Metrics for Analysis of Entertainment Audiences

Key Text Books

1. Batsell, J. (2015). Engaged Journalism: Connecting with Digitally Empowered News
Audiences. Columbia University Press.

2. Borchard, G. A. (2022). The SAGE Encyclopedia of Journalism: 2nd Edition. SAGE
Publications.

3. Creech, B. (2021). Journalism Education for the Digital Age: Promises, Perils, and
Possibilities. Routledge.

4. Luengo, M., & Herrera-Damas, S. (2021). News Media Innovation Reconsidered: Ethics and
Values in a Creative Reconstruction of Journalism. John Wiley & Sons.

5. Wenzel, A. (2020). Community-Centered Journalism: Engaging People, Exploring Solutions,
and Building Trust. University of Illinois Press.
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Communication Research

Unit Details
I Communication Research
Definition of Research - Significance of Communication and Media Research
- Research trends in communications
11 Types of Research
Applied Research - Fundamental Research - Qualitative and Quantitative
Research — Exploratory Research
III | Research Design
Approaching the Research Problem - Research Questions and Hypothesis -
Research Methods and Methodology - Theoretical Frame for Research
IV | Data Collection and Analysis
Data Types - Data Collection Tools and Application - Data Analysis - Data
Presentation
V Research Presentation

Writing for Research - Literature Review and Analysis - Dissertation

Reference Books

1.

Ranjit Kumar, Pearson, Research Methodology- A Step-by-Step Guide for
Beginners 2008

Judith M. Buddenbaum& Katherine B. Novak, Blackwell, reprinted in India
by Surjeet, Applied Communication Research: 2005.

: Roger D. Wimmer & Joseph R. Dominick, Wadsworth, Mass Media
Research- Processes, Approaches & Applications 2008.

Ajai S. Gaur &Sanjaya S. Gaur, Statistical Methods for Practice & Research-
A Guide to Data Analysis Using SPSS: Response Books, 2009.




Structure:

Capstone Project

The project consists of three modules, allowing students to refine their content

production and management skills. The project theme will be chosen by the student in

consultation with their assigned mentor.

Modules Format Deliverables

Mini- Written A 3,000-5,000-word dissertation on a media-related topic,
Dissertation Format demonstrating research and analytical skills.

Audio A 30-60-minute podcast suitable for digital platforms or
Podcast ‘ ‘

Format community radio.

Video A 15-30-minute documentary with professional production
Documentary ]

Format quality.
Assessment:

Projects will be evaluated based on content quality, technical execution, creativity,

and adherence to academic and industry standards.




SCIENCE COMMUNICATION

Unit Details
1 Concepts of science communication
Definition, Nature and Scope for Science and Technology Communication - Importance
and Functions of Science Major Scientific Activities in India - Siginficant Scientific
Institution - Scientific Organization and Personalities
11 Development of science communication
Aims and Objectives of Science Coverage in Media - Types of News Stories in Mass Media
- Sources of Science News - Impact of Science Communication
111 Communicating Science and its reach
Writing Science Stories - Editorial, Articles, Features and Investigative Reports - Policies,
Ideas, Writing Science Stories and Promoting Scientific Temper through Media
1V Movements & organizations in science communication
Role of Government in Promoting Science Communication - Non-Governmental and
Institutional Organization in promotion of Science and Technology - Role and Function of
Mass Media - Public Education and Promotion of Science and Technology in India
V Scope of Science Communication

Development - Science Communication in Media Industry

Reference Books

1.
2.

Daya Kishan Thussu, Arnold, International Communication— Continuity and Change: 2006.
Akin feleye, R., Amobi, T. I., & Sunday, O. (2011). Unending imbalance in global news flow,
direction and intensity: Comparing global media coverage of 2008 US and Ghana
presidential elections. Saarbruken, Germany: LAP Lambert Academic Publishing
DayaKishan Thussu (2009) International Communication: A Reader Paperback, Rout ledge,
London.

Thomas L. Mcphail, Wiley, Blackwell, Global Communication— Theories, Stakeholders, and
Trends: 2005.

Science Writing and Reporting - Developing Skills and Talents - Resources for




Digital Media Management

Unit Details
1 Digital Media Ecosystem
Overview of the digital media landscape - Key players and stakeholders in
digital media - Digital media business models -Trends and future directions in
digital media
11 Digital Content Strategy
Content planning and creation for digital platforms - Content curation and
aggregation - Developing a content calendar - SEO and content optimization
strategies
II1 | Digital Media Analytics and Metrics
Introduction to digital analytics tools - Key performance indicators (KPIs) for
digital media - Audience measurement and engagement metrics - Data-driven
decision making in digital media management
IV | Digital Media Distribution and Monetization
Multi-platform content distribution strategies - Social media management and
community building - Digital advertising and sponsored content - Subscription
models and paywalls
V Legal and Ethical Issues in Digital Media
Copyright and intellectual property in the digital age - Privacy and data
protection regulations - Ethical considerations in digital content creation and
distribution - Managing online reputation and crisis communication
Reference
1. Quesen berry, K. A. (2020). Social Media Strategy: Marketing, Advertising, and

Public Relations in the Consumer Revolution. Row man & Little field Publishers.
Ryan, D. (2021). Understanding Digital Marketing: Marketing Strategies for
Engaging the Digital Generation. Kogan Page.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing: Strategy,
Implementation and Practice. Pearson.

Kumar, V., & Gupta, S. (2021). Customer Engagement Marketing. Palgrave
Macmillan.

Lieb, R. (2017). Content - The Atomic Particle of Marketing: The Definitive Guide
to Content Marketing Strategy. Kogan Page.

Sterne, J. (2017). Artificial Intelligence for Marketing: Practical Applications.
Wiley.

Smith, P. R., & Zook, Z. (2020). Marketing Communications: Offline and Online
Integration, Engagement and Analytics. Kogan Page.




LAB JOURNAL

Instructions for Preparation and Submission

Objective:

The Lab Journal is a practical exercise where students apply their knowledge of journalism
and mass communication. Each student must create, edit, and publish one issue of a 8-page
(A4 size)Lab Journal, demonstrating their editorial, reporting, and content management skills.

Guidelines for Preparation:

1. Theme & Content Selection:

o

o

o

Choose a theme or focus area for the issue (e.g., social issues, media trends,
politics, entertainment, technology).

Include a mix of news articles, features, interviews, opinion pieces, and
visuals to ensure diversity in content.

Maintain journalistic ethics, accuracy, and objectivity.

2. Journal Structure:

o O O O O

@)
O

o

Cover Page: Title, publication name, student’s name, and date.

Editorial Page: A short introduction/editorial note by the student.

News Section: 2-3 news articles (local/national/global events).

Feature Articles: 1-2 in-depth articles on relevant topics.

Interviews: At least one interview with an expert, professional, or community
member.

Opinion/Editorials: One or more opinion pieces on current issues.

Visual Elements: Include images, infographics, or cartoons where necessary.
Credits & References: List of sources and contributors (if any).

3. Technical Requirements:

@)
@)

o

Page limit: 8 pages

Format: Digital (PDF) or Print (Hard Copy, if applicable)
Software: Can be created using MS Word, Canva, InDesign, or any
publishing software.

4. Submission Guidelines:

o

o

Submit the soft copy (PDF format) via the designated online portal/email.
If required, submit a printed copy to the department.

For any queries contact the course In-Charge through email: vsundararaman@gmail.com




Duration of the Programme:
The programme for the degree of Master of Journalism and Mass Communication
consists of two Academic / Calendar years divided into four semesters. This programme having
total credits of 91 as per TANSCHE on par with NEP. The duration of programme is two years at

amaximum of 4 years as per UGC guidelines (N+2) pattern.

Course _
Semes Course Name Credits | Int. | Ext. Total
ter Code
SIMM11 Understa'ndlr‘lg Human 5 75 75 100
Communication
SIMM12 | Introduction to Journalism 5 25 75 100
I , -
SIMP11 News Fiatherlng and Reporting 4 50 50 100
(Practical)
SJIME11 Communication Design 4 25 75 100
SIME12 Communication Laws 3 25 75 100
SIMM21 | Mediated Communication 5 25 75 100
SIMM22 | In-Depth News Reporting 5 25 75 100
SIMM23 | Media Production Technique - | 5 25 75 100
Il
SIMP21 Basic Photography (Practical) 4 50 50 100
SIME22 Film Studies 4 25 75 100

SIMP22 Data Visualization and Info ) 50 50 100

graphics Design (Practical)

SJIMM31 | Advertising and Public Relations 5 25 75 100
SIMM32 | Critical Media Literacy 5 25 75 100
SIMM33 | New Media Studies 5 25 75 100
" SIMP31 Media' Production Techniques - Il 5 50 50 100
(Practical)
SJME31 Audio Production 4 25 75 100
SIMS31 AudierTce Engagement and Media 2 75 75 100
Analytics
SJIMM41 | Communication Research 5 25 75 100
SIMP41 Capstone Project 7 50 50 100
v SIME41 Science Communication 4 25 75 100
SIMSA1 Understanding Human 5 ’5 75 100

Communication




Faculty and Support Staff Requirements:

The programme for the degree of Master of Journalism and Mass Communication

requires the following faculty and supporting staff:

Staff Category Required
Core Faculty 2
Faculty for Specialization 2
Clerical Assistant 1

Instructional Delivery Mechanisms:

% Sef Learning Materials
¢+ Web based Teaching and Learning
¢ Electronic Study Materias

Student Support Services:

The student support services will be facilitated by the head quarter i.e., Centre for
Distance & Continuing Education, Manonmaniam Sundaranar University, Tirunelveli and
its approved Learning Study Centres which are the Affiliated Colleges of Manonmaniam
Sundaranar University located in the jurisdiction of this University (4 districts -
Kanyakumari, Tirunelveli, Thoothukudi & Tenkasi).

% The pre-admission student support services like counselling about the programme
including curriculum design, mode of delivery, fee structure and evaluation methods
will be explained by the staff at head quarter and Learning Study Centres who are well
aware of the programme offered through ODL.

% The post-admission student support services like issue of identity card, study

materias, etc. will be downloaded from the University website (www.msuniv.ac.in —

distance education), Learning Centres as well as Office of the Centre for Distance &
Continuing Education.

% The Personel contact programme for theory courses will be held at the university
campus, Learning Study Centres. Programme wise Co-Ordinators along with required
number of Assistant Professors are engaged to clarify the doubts of the candidates and
ensuring the Teaching and Learning process.

%+ The conduct of end-semester examinations, evaluation and issue of certificates will be
done by office of the Controller of examinations, Manonmaniam Sundaranar

University, Tirunelveli.



Procedurefor Admission, curriculum transaction and evaluation:

f. 1. Procedurefor Admission:

% Admission will be made as per eligibility norms prescribed by UGC/Tamil
Nadu Government norms - approved by Standing Committee on Academic

Affairs of this University.

X/
°e

The unique service of this University is creation of Batch wise/ programme
wise whatsapp messenger groups from the Office of the Director and all
information are conveyed directly to the candidates. (From Admission to

issue of Degree Certificates)

X/
°

Last date for First year admission 31% December for Academic Year
students and 30" June for Calendar Year students of every year and it will
be varied as per the instruction given by UGC.

f. 2. Curriculum Transactions:

The classroom teaching would be lecture method by using electronic devices. The

Personal contact classes (PCP) cover group discussion, seminars and paper presentation.

The Personal contact classes (PCP) will be conducted in four rounds. (4 sessions/ Round)

Personal Contact Classes
Course Type _
Per Semester (in Hours)
Theory Courses 72

1. Evaluation:

®,

¢ The examinations shall be conducted separately for theory and practical’s to assess

the knowledge acquired during the study.

% There shall be two systems of examinations viz., internal and external
examinations.

% In the case of theory courses, the internal evaluation shall be conducted as
Continuous Internal Assessment via. Student assignments preparation Project /
Internship / Extension Activities and seminar, etc. The internal assessment shall

comprise of maximum 25 marks for each course.

K/
L X4

The end semester examination shall be of three hours duration to each course at the

end of each semester. (May & December every year).

<

» In the case of Practical courses, the internal will be done through continuous



assessment of skill in demonstrating the experiments and record or report

preparation.

% The externa evaluation consists of an end semester practical examinations which

comprise of 75 marks for each course.

Question Paper Pattern:
Answer all questions (one question from each unit with internal choices

Time: 3 Hours; Maximum Marks: 75

Section Distribution of Marks Marks
Part A 10 x 1 Marks 10 Marks
Part B 5x 5 Marks 25 Marks
Part C 5x 8 Marks 40 Marks

Total 75 Marks

Distribution of Marks in Continuous Internal Assessments

% TheInternal Assignment Questions are prepared by the course Co-Ordinator.

% Uploaded in the University website (internalddce@msuniv.ac.in) and through
whatsapp messenger groups.

% The front page along with bar code for each course of the programme is
uploaded in the University website.

%+ The students have to download the front page of the assignment and submit
the handwritten assignment within the stipulated time limit.

The following procedure shall be followed for awarding internal marks for the
courses

Component Marks
Assignments (per course) 25

Passing Minimum:

% For internal Examination, the passing minimum shall be 40% (Forty Percentage) of
the maximum marks (25) prescribed for UG and PG Courses.

¢ For External Examination, the passing minimum shall be 40% (Forty Percentage) of
the maximum marks (75) prescribed for UG and PG Courses.



% In the aggregate (External + Internal), the passing minimum shall be 50% for PG .

courses.

Marksand Grades:

The following table gives the marks, grade points, letter, grades and classification to
indicate the performance of the candidate.

STATEMENT OF MARKS
Abbreviations:

% C-Credit: G-Grade; R-Result (P-Pass, RA-Reappear, AA-Absent); GP-Grade Point (10
Point Scale), CGPA-Cumulative Grade Point Average

% Credit is counted for the courses in which the candidate has passed the examination.

% Conversion of Marks into Grade Points and Letter Grades

S.No Percentage of Marks (L;t;g; Grade Point Performance
1 90 - 100 O+ 10 Outstanding
2 80-89 O 9 Excellent
3 70-79 A+ 8 Very Good
4 60 — 69 A 7 Good
5 55-59 B+ 6 Above Average
6 50-54 B 5 Pass
7 0-49 RA — Reappear
8 0 AA — Absent

s The marks include those for the Continuous Internal Assessment (CIA) and End-Semester
Examination. There is no passing minimum for the CIA

> (GPxC)

Rl

% Cumulative Grade Point Average (CGPA) =
>C



«» CGPA iscaculated for Part-111 Courses

% CGPA for a semester is awarded on cumulative basis by including all the courses upto that

¢ Classification: PG
() First Class with Distinction

semester provided the candidate has passed all the courses.

(b) First Class

(c) Second Class with B+

(d) Third Class with B

% Should have passed all the courses in the first appearance itself within the duration of the

programme. Class will be awarded on successful completion of the Degree Programme

based on the CGPA for Part -111 only

% For conversion into the Percentage of Marks, CGPA shall be multiplied by 10.

Any ateration or overwriting makes this Grade Statement INVALID. Anyone coming across such

a Grade Statement is requested to bring the same to the notice of the Controller of Examinations.
Any clarification regarding this Grade Statement should be addressed to the Controller of

Examinations, Manamaniam Sundaranar University, Tirunelveli-627012, Tamil Nadu, India.

Fee Structure: The programme has the following Fee Structure including Examination fee:

£ 3 8 5 o o _ B |0 .
S St |3 B8 8| ass|8 | SlEE|
3 SO 8 | 2l2|S|z | £428| & 188 | 8
3 3 § D— S S| x |5 O g« 8 - |08 2
© o S - S |80
x |_ L
Ll
037 | 1 (1200 5500 | 50|100| 8 | 200 |1600 | 3 400 | 1200 - 9650
Master of
Journalism
and Mass
Communic| 037 | 2 [12000| 5500 | 50{100 | 9 | 200 |1800 | 1 | 400 | 400 | 1600 | 10450
ation

The above mentioned fee structure may be downloaded from the University website
(https://www.msuniv.ac.in/images/di stance%20educati on/academi c/fee.pdf).

Last date for remittance of Second and Third year Tuition and Examination Fee 28"




February for Academic year Students and 31% August for Calendar year students of every
year.

Requirement of the laboratory support and Library Resources:

Manonmaniam Sundaranar University, Tirunelveli having well established Library
facility with adequate number of copies of books in relevant titles for Communication
programme.

Cost estimate of the programme and the provisions:

The cost estimate of the programme and provisions for the fund to meet out the
expenditure to be incurred in connection with Master of Journaism and Mass
Communication, degree Programme is Rs.24,00,000/- as per the financial estimate of this

University and to be met from Directorate of Distance and Continuing Education fund.

Quality Assurance M echanism and Expected Programme Outcomes:

Separate Centre for Internal Quality Assurance Cell (CIQAC) has been established
with certain parameters in the Centre for Distance and Continuing Education in order to
provide quality teaching to the stakeholders, with the composition of the following
members as per the Gazette of Indiac Extraordinary UGC Notification New Delhi, the
4™ September, 2020 No.F1-1/2020/(DEB-1).

(@ Vice Chancellor of the University — Chairperson;
(b) Three senior teachers of Higher Educational Institution - Members;

(c) Head of three Departments or School of Studies offering recognized programmes in
Open and Distance Learning and Online mode - Members;

(d) Two externa experts of Open and Distance Learning and/or Online education —
Members,

(e) Officials from the Administration and Finance departments of the Higher Educational
Institution — Members,

() Director, Centre for Internal Quality Assurance — Member Secretary.
University Motto: ‘Knowledge is power’  ‘oinfGen sienendsl Sybmevid ’

University Vision: To provide quality education to reach the un-reached.



University Mission:
In pursuit of Excellence;
By providing quality education, especialy for the rural and the unreached;
Through innovation in teaching, research and extension activities,
By promoting human values for socia harmony.
University Quality Policy:

The Quality policy of Directorate of Distance and Continuing Education is to
ensure quality education to the student community of this region which is comparable to

the education offered through regular mode of this University system.



MANONMANIAM SUNDARANAR UNIVERSITY, TIRUNELVELI
CENTRE FOR DISTANCE AND ONLINE EDUCATION

MINUTES OF THE MEETING OF THE BOARD OF STUDIES FOR CENTRE FOR
DISTANCE AND ONLINE EDUCATION PROGRAMMES HELD ON 10.11.2025 AT
1LO0AM. IN THE UNIVERSITY BUILDINGS.

Members Present:

1. Dr. G. Annadurai, Director, CDOE - Chairman
2. Dr.B. Revathy, Professor and Head, Department of Commerce - Member
3. DPr.T. K. Jasmin Sudha, Assistant Professor and Head ilc, Dept. of Tamil - Member
4. Dr. P. Vedamuthan, Assistant Professor, Department of English - Member
5. Dr. V. Deepthi. Assistant Professor, Department of History - Member
6. Dr. G Monikanda Prasad, Assistant Professor and Head ife. Deptof Economies - Member
7. Dr.M. Bheopal. Assistant Professor, Department of Management Studies - Member
B, Dr. V. Bundararaman, Assistant Professor, Department of Communication - Member
9. Dr. P. Balasubramanian, Librarian and Head, University Library - Member
10. Dre. K. Rajamannar — Additional Controller of Examinations - Member
Agenda No. 1

To approve the Programme Project Report (PPR) for the following Progammes 1o be
offered through Open and Distance Leaming (ODL) mode from the Academic Year 2026 -
2027 in order to obtain recognition in aceordance with UGC Regulations 2020

UG DL) -7 Programmes | PG Programmes (ODL) - 7 Programmes
I. B.A. Tamul 1. MLA. Tamil
2, B.A.English &, M.A. English
3. BRA 1. M.A. Economics
4. B.A. Econdmics 4 M.A Journalism & Mass
5. B.Com. Communication
6. B.A. History 5. M.A. History
7. B.L.LSe. 6. M.Com.
T MILIS:

Resalution :

Resolved to approve the Programme Project Report (PPR) for the above
Programmes w be offered through Open and Distance Learning (ODL) mode from the
Academic Year 2026 — 2027.

e



Agenda No, 2

To approve the Self Learning Material (SLM) for the following Programmes to he
offered through Open and Distance Learning (DDL) mode from the academic Year 20262027
in order to obtain recopnition in sccordance with UG Regulations 2020,

| UG Programmes (ODL) -7 Programmes | PG Programmes (ODL) - 7 Programmes |
1. B.A, Tamil 1. M.A, Tamil
2. B.A. English 2. M.A, English
3. BBA, 3. M.A_ Economics
4. B.A. Economics 4. M.A Journalism & Mass
5. B.Com. Communication
6. B.A, History 3. M.A_History
T. B.LIS¢ 6. M.Com,
7. M.LLSe
Resolution :

Resolved to approve the Self Learning Material (SLM) for the above Programmes 1o
be offered through Open and Distance Leaming (ODL) mode from the Academic Year 2026 —

2027,
Mnmh-zra Eignnturc o B
1. Dr. Q. Annadurai £ {'»1'1““ "'-'“ il
2. Dr. B. Revathy ';'_'-:_.m_,&t"m
3. De.T. K. Jasmin Sudha = Lﬂm—
4, Dr. P. Vedamuthan — ?“v"r*'i"“"t—?’

5. Dr. V. Deepthi
6. Dr. G. Monikanda Prasad % "l{ p%
1. Dr, M. Bhoopal
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9, Dr. P, Balasubramanian —

10. Dr. K. Rajamannar
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R. Dr. V. Sundararaman
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EXTRACT OF THE MINUTES OF THE MEETING OF THE
STANDING COMMITTEE ON ACADEMIC AFFAIRS ( SCAA ) DATED 18.11.2025

i'-l'i*iir-lr1i'**‘i’ti‘**'I'**i‘**t*‘l‘**ﬂ"l'*t**i*******t*ti***ﬁtt*i**

DD& CE (Admn)

57.2.3.02A To consider the proposal to submit the online application to UGC-DEB for
renewal of recognition for the programmes noted from SLNo.1 to 14 and for recognition from
Sl No.15 to 21 from the Academic year 2026 - 2027 onwards and to implement the Syliabi,
Scheme of Examinations as approved for the affiliated colleges / University Departments and
the Self Learning Materials (SLM), Project Proposal Report (PPR) prepared Dy the office of the
Centre for Distance and Online Education, Manonmaniam Sundaranar University in the
semester system in compliance with the UGC - DEB Regulations, 2020 from tha Academic
year 2026 - 2027 onwards.

Bachelor of Arts in Tamil

Bachelor of Arts in English

Bachelor of Business Administration
Bachelor of Arts in History

Bachelor of Arts in Economics

Bachelor of Commerce

Bachelor of Library and Information Science
Master of Arts in Tamil

Master of Arts in English

10, Master of Arts in History

11. Master of Arts in Economics

12 Master of Arts in Journalism and Mass Communication
13.Master of Commerce

14.Master of Library and Information Science
15. Bachelor of Computer Applications

16. Master of Computer Application

17.Master of Science in Computer Sclence
18.Master of Science in Statistics

18 Master of Science in Environmental Sciences
20.Master of Arts in Sociology

21.Master of Business Administration (General)

CENO AW

Considered and resolved to approve the above proposal .
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